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* New aspect of modelling consumer choice: cognitive biases
* Understand how they can impact passengers choosing flights
* Initial focus on the decoy effect

* Amadeus has expertise in data science
 As well as extensive data on consumer behavior online

* UCA brings expertise social science
* E.g. studying the question using controlled lab experiments

* Different point of view on existing choice data
e E.g. study the clusters of similar itinerary alternatives
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